Consumer Outreach Timeline
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Preparation
¢ Build the infrastructure and customer service channels
¢ Conduct consumer research
¢ Attend state Design Reviews and provide support to states
¢ Procurements
¢ Coordinate Federal Agency Workgroup and FACA
¢ Technical assistance with states

Basic Education / Stakeholder Engagement
e Train partners and stakeholders
* Build awareness
e Provide information on value of insurance, health and
financial literacy, basic program parameters

Anticipation / Get Ready
¢ Local assistance
e Customer service — Navigators, website & call
center

Act Now / Enroll

Open Enrollment Begins
e Major launch effort
e Field in action


Presenter
Presentation Notes
Preparation phase—began last year and continues until Open Enrollment begins. It includes: 
	Conducting consumer research and building the infrastructure for our 	customer service channels—including for our Call Center and a relaunched 	consumer website at www.Healthcare.gov to serve the Marketplace.

	Attending state design reviews and providing technical assistance to states.

	Coordinating with agencies across the federal government to maximize 	information and education among entities who already serve many of those 	who stand to benefit from new health insurance coverage – this includes 	working with the SBA to get the word out about SHOP; and coordinating 	with USDA’s regional extension agents and HRSA’s community health 	centers to help in rural areas in particular.

The education phase which began in January 2013and goes through June. It includes:
	Building awareness of the new Health Insurance Marketplace. We launched 	new educational content about this on HealthCare.gov and social media 	and digital channels in January and will continue to make information 	available for consumers about the new coverage opportunities to come. 
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